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ABSTRACT 

Sxammary 

There is disclosed a method for advertisement and 
electronic commerce on line through internet. According to the 

5 present invention, it is possible to cause the contents provider 
to provide benefits of discounted contents price more 
efficiently and to improve the advertisement effect more 
positively, by additionally inserting the advertisement data 
into the digital media - contents or offering the benefits of 

10 discounted price to only consumers who substantially watch the 
advertisement in case of purchasing various digital media 
contents such as digital audio or video through the 
communication network such as internet. Further, the consumer 
who wants to purchase the digital media contents through the 

15 internet can select and assign his desired advertisement to 
watch it, and can purchase the contents of good quality at a 
lower price. 
Key Figure 

Figure 2 

20 Key Words 

internet, electronic commerce, advertisement, digital 
media contents, price discount 



1 



01-03105 



SPECIFICATION 

Title 

METHOD FOR ADVERTIZEMENT AND ELECTRONIC COMMERCE ON LINE 

THOROUGH INTERNET 

5 

Brief Description Of The Drawings 

FIG. 1 illustrates a structure in which a typical 
contents provider server is connected to a personal 
communication terminal and a seller server through an 
10 internet; 

FIG. 2 illustrates an operational flow chart of a 
method for advertisement and ^electronic commerce on line 
through the internet according to the present invention; 

FIG. 3 and FIG. 4 illustrate a screen of the personal 
15 communication terminal displayed by the method for 
advertisement and electronic commerce on line through 
internet according to the present invention; 

FIG. 5 illustrates advertisement data and digital 
media data which are reconstructed by the method for 
20 advertisement and electronic commerce on line through 
internet according to the present invention; and 

FIG. 6 illustrates an operational flow chart for 
discriminating whether or not to watch the advertisement by 
the method for advertisement and electronic commerce on 
25 line through internet according to the present invention. 

Major Elements In Drawings 

lOi^^lOn: personal communication terminal 
20i'^20in: seller server 
30 30: contents provider server 

100: internet 
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Background Of The Invention 

The present invention relates to a method for 
advertisement and electronic commerce on line through 

5 internet, and more particularly to a method for 
advertisement and electronic commerce on line through 
internet which additionally inserts advertisement data and 
provides benefits of discounted purchase price upon 
watching the advertisement in case of purchasing the 

10 contents such as digital audio or video through 
communication network such as the internet. 

FIG. 1 shows a structure in which a typical internet 
server providing electronic commerce service, for example, 

15 contents provider (CP) server 30 for providing and 
purchasing various digital media contents such as digital 
audio or video through an internet is connected to a 
plurality of personal communication terminals lOi—lOn such 
as personal computer and a plurality of seller servers 

20 20i'-'20m through the internet 100. 

In case of purchasing desired digital audio or video 
using contents selling service provided by the CP server 30, 
a subscriber who has subscribed to the contents selling 
service provided by the CP server 30 connects with the CP 

25 server 30 using the personal communication terminal lOi 
such as his own personal computer, and then inputs his 
identification and password which are pre-assigned so that 
he can remotely purchase the contents such as various 
digital media from the CP server 30 via the internet. 

30 At the other hand, the CP server 30 is enabled to 

sell various digital media contents such as digital audio 
or video via the internet, and display various commercial 

3 
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advertisements requested from a goods seller providing the 
contents on a screen of the personal communication terminal 
in various forms of advertisements, for example, a form of 
banner, thereby advertising the corresponding goods to 

5 consumers directly or indirectly 

Therefore, the service provider managing the CP 
server 30 can ensure profits from selling his goods via 
electronic commerce on line through the internet, as well 
as advertising profits at the expense of advertising 

10 various goods to consumers as requested from the plurality 

of seller servers 20i'^20m. 

However, as the number of CP servers providing the 
advertisement and electronic commerce service increases 
abruptly, there is a need for schemes which can provide 
15 same contents at a lower cost and improve the advertisement 
effect more efficiently. 



Explanation Of The Invention 

It is an object of the present invention to provide a 
20 method for advertisement and electronic commerce on line 
through internet which is enabled to provide improved 
advertisement effect and benefits of discounted contents 
price, by inserting advertisement data into digital media 
data contents additionally or offering the benefits of 
25 discounted contents price only to consumers who 
substantially watch the advertisement, in case of 
purchasing various digital media contents such as digital 
audio or video through the communication network such as 
internet . 

30 In order to achieve the above object, the method for 

advertisement and electronic commerce on line through 
internet according to the present invention comprises 

4 
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selecting a first contents to purchase through the 
internet; selecting a second contents for delivering 
information; reconstructing a third contents from the first 
and the second contents; and determining a price of the 
5 third contents from the first contents and the second 
contents . 

The method for advertisement and electronic commerce 
on line through internet according to the present invention 
comprises selecting an advertisement; displaying the 

10 advertisement selected; making an inquiry about the 
advertisement displayed; confirming an answer to the 
inquiry; and discriminating whether to watch the 
advertisement based on the answer confirmed . 

Further, the method for advertisement and electronic 

15 commerce on line through internet according to the present 
invention comprises selecting a first contents to purchase 
through the internet; selecting a second contents 
corresponding to the advertisement; making an inquiry about 
the advertisement after displaying the advertisement of the 

20 second contents selected; discriminating whether or not to 
watch the advertisement by confirming an answer to the 
inquiry; determining a price of a third contents based on 
the result of discrimination, a price of the first contents, 
and the number of the second contents after reconstructing 

25 the third contents from the first contents and the second 
contents . 

A preferred embodiment of method for advertisement 
and electronic commerce on line through internet according 
30 to the present invention will be described now with 
reference to the accompanying drawings. 

FIG. 2 illustrates an operational flow chart of 
method for advertisement and electronic commerce on line 

5 
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through internet according to the present invention. As 
mentioned above referring to FIG. 1, in case of purchasing 
desired digital audio or video using the contents selling 
service provided by the CP server 30, the subscriber who 

5 has subscribed to the contents selling service provided by 
the CP server 30 causes the personal communication terminal 
101 such as his own personal computer to connect with the 
CP server 30 and then enters his identification and 
password which are pre-assigned so that he can select and 

10 purchase various digital media contents provided by the CP 
server 30 through the internet. At this time, the CP 
server 30 is enabled to display a menu screen by which the 
subscriber can select and designate the digital media 
contents and receive the discounted purchase price, as 

15 shown in FIG. 3 (SIO) . 

Consequently, the subscriber may click 'discount' 
button displayed on the contents menu in case of purchasing 
his desired digital media contents at a lower price. 

In the CP server 30, when the subscriber requests 

20 discounted purchase by clicking the Miscount' button (Sll), 
he must select the corresponding contents and advertisement 
contents which are inserted into the contents (S12) . The 
advertisement contents can be preset or randomly assigned 
by the subscriber. Further, the advertisement contents can 

25 contain a list of other goods or Uniform Resource Locator 
(URL) information of a service provider server providing 
goods selling service. 

The CP server 30 is enabled to compute and display 
the discounted price in accordance with the number of 

30 advertisement contents inserted additionally or commercial 
values for every advertisement contents (S13) . 

For example, if the number of advertisement contents 
inserted additionally is one, it will be enabled to display 
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the discounted price of 8,500 won computed by subtracting 
500 won from normal sale price of 9, 000 won, as shown in 
FIG. 4. Thereafter, if the subscriber holds back requests 
for the purchase while retaining the right to purchase at a 

5 lower price (S14), he repeatedly performs a series of 
operations for selecting another advertisement contents to 
be inserted additionally and then displaying the number of 
advertisement contents and the discounted price. 

Hereafter, if the subscriber clicks the ^purchase' 

10 button on the menu screen upon determining that the 
discounted price is proper, the CP server 30 reconstructs 
the digital media contents and the advertisement contents 
which are selectively assigned by the subscriber as single 
contents to be sold (S15), and then performs a series of 

15 sale procedure for selling them at a discounted price (S16) . 

At the other hand, the above-mentioned single 
contents can be reconstructed with the advertisement data 
contents being added in the front and rear of the digital 
media contents or being interposed between a plurality of 

20 digital media contents. As a result, the digital media 
contents may cause the purchase price to be increased and 
the advertisement data contents may cause the purchase 
price to be decreased. 

As shown in FIG. 6, in order to provide a discounted 

25 price of the digital media contents and an improved 
advertisement effect, the CP server 30 discriminates 
whether the subscriber substantially watches the 
advertisement which is selected and assigned by him so that 
it can apply mileage accumulation procedures for offering 

30 the benefits of the discounted price in combination with 
the price discount scheme mentioned above referring to FIG. 
2 or independently. It will be now described in detail. 

Firstly, the CP server 30 is enabled to display the 
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advertisement contents which are selected and assigned by 
the subscriber (S20) , and then display inquiry items about 
the advertisement (S21) . The inquiry items contain 
inquiries about a name of the goods or a name of company 

5 related to the advertisement. 

After displaying the inquiry items, if an answer to 
the inquiry is returned from the subscriber (S22), the 
answer is compared with right solution to determine whether 
they match with each other. As a result of the comparison, 

10 if the answer will match with the right solution (S23) , it 
is determined that the subscriber substantially watches the 
advertisement contents displayed (S24) . 

Hereafter, considering the number of advertisements 
that is determined for the subscriber to watch 

15 substantially or commercial values of that advertisement, 
it will manage the mileage accumulation for offering the 
benefits of the discounted price. 

More specifically, it stores and manages the mileage 
accumulation in association with the identification of the 

20 subscriber. If the subscriber wants to purchase the 
contents such as digital audio or video as mentioned above, 
it may provide the benefits of the discounted price by 
subtracting the mileage from the sale price of the contents 
Therefore, it is possible to improve the price discount of 

25 the digital media contents and the advertisement effect 
more efficiently. 

As the preferable embodiment of the present invention 
mentioned above is disclosed for the purpose of examples, 
it should be understood by those skilled in the art that 

30 the various embodiments may be changed, modified, and added 
without departing form the technical spirit and scope of 
the present invention as defined by the following claims. 
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Effect Of The Invention 

According to the above-explained method for 
advertisement and electronic commerce on line through 
internet according to the present invention, it is possible 

5 to cause the contents provider to provide the benefits of 
discounted contents price more efficiently and to improve 
the advertisement effect more positively^ by additionally 
inserting the advertisement data into the digital media 
contents or offering the benefits of discounted price to 

10 only consumers who substantially watch the advertisement in 
case of purchasing various digital media contents such as 
digital audio or video through the communication network 
such as internet. Further, the consumer who wants to 
purchase the digital media contents through the internet 

15 can select and assign his desired advertisement to watch it, 
and can purchase the contents of good quality at a lower 
price . 
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What: is claimed Is : 

1. A method for advertisement and electronic commerce 
on line through internet, comprising: 

selecting a first contents to purchase through the 
5 internet; 

' selecting a second contents for delivering 

information; 

reconstructing a third contents from the first and 
the second contents; and 
10 determining a price of the third contents from the 

first contents and the second contents. 

2. The method of Claim 1, wherein the second contents 
is corresponding to advertisement . 

15 

3. The method of Claim 1, wherein the reconstructing 
comprises reconstructing the third contents by inserting 
the second contents in the front, middle and rear of the 
first contents. 

20 

4. The method of Claim 1, wherein the price of the 
third contents is determined by the number and commercial 
value of the second contents. 

25 5. The method of Claim 1, wherein the third contents 

is constructed with a list of the second contents or URL 
information of a service provider server being inserted 
into the first contents. 

30 6. The method of Claim 1, wherein the third contents 

is stored in a storage media to be sold off-line. 
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7. The method of Claim 1, wherein the third contents 
is transmitted and sold on line through the internet. 

8. A method for advertisement and electronic 
5 commerce on line through internet, comprising: 

selecting an advertisement; 
displaying the advertisement selected; 

making an inquiry about the advertisement displayed; 
confirming an answer to the inquiry; and 
10 discriminating whether to watch the advertisement 

based on the answer confirmed. 

9. The method of Claim 8, wherein the making an 
inquiry comprises making an inquiry about a name of goods 

15 and a name of company related to the advertisement 
displayed . 

10. A method for advertisement and electronic 
commerce on line through internet , -comprising : 

20 selecting a first contents to purchase through the 

internet; 

selecting a second contents corresponding to the 
advertisement ; 

making an inquiry about the advertisement after 
25 displaying the advertisement of the second contents 
selected; 

discriminating whether or not to watch the 
advertisement by confirming an answer to the inquiry; 

determining a price of a third contents based on the 
30 result of discrimination, a price of the first contents and 
the number of the second contents after reconstructing the 
third contents from the first contents and the second 
contents . 

11 
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FIG. 3 
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Buy two or mora i*^ 
Items to Quafifr m%<nlC« ^ 
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By Style; 
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Our Price: $t4i 
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Add to Cart) 
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All tO&QJt^^ 




In Time for . 
the Holidays! ; 

' Same low prices! , 
' Buy two or more 
itefYkS to qualify 



BANANA REPUBLIC 



AIjTHORITV.COM 



Experience a di 
revolution. The 
^ MX Desktop Ser 
ultimate in A/V 
Available at the 
Store, 



Related 
Information 



Discography 
* 8ee alialftunns 

Relatedlm.com 
Features 
♦ tntervlew 




i:pfta5ftificates.com1 / 
More... 




Get $10 off 
& FREE GiftI 



SPEND MORE. 
MORE! 



14 



01-03105 



FIG. 5 



Ad Data # 1 



Multi-Media Conten 
# 1 

(A/V Data) " 



Ad Data # 2 



Multi-Media 
Content 
# 2 
(A/V Data) 



causes the price 
to be decreased 



causes the price 
to be increased 



Ad Data # 2 
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FIG. 6 



START 



decode the data of an ad item chosen by a[p 
subscriber to present its content to the 
subscriber 



send questions about goods name or compa ^ 
related with the presented ad to the subscribe r 
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count the number of ads the subscriber hasp 
actually viewed and give the subscriber 
rewarding points corresponding to each value 
the counted ads 
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